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The European Kitchen Market 2001
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• The four largest markets, 
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Market shares 2001

Source: CSIL, Prognoscentret, and Nobia
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• The five largest 

companies account for 
approx. 22% of the 
market

• No. 6-20 in size 
account for approx. 
19% of the market
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Kitchen Furniture Export and Import in Europe
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Germany and Italy are the largest export countries.
Together they account for approx. 70 % of the European 
Export trade.

France, Switzerland and the Netherlands are the
largest import countries. Together the account for
approx. 45%  of the European import trade.

Source: CSIL



6

Kitchen Furniture Consumption, Nordic
Annual % changes at constant prices, index 1996=100

Source: CSIL
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Denmark 100,0% 108,9% 117,7% 107,4% 112,7% 110,4%

Finland 100,0% 123,9% 158,8% 183,3% 202,5% 208,4%

Norway 100,0% 98,9% 98,0% 62,4% 71,9% 69,3%

Sweden 100,0% 97,2% 95,7% 99,7% 106,0% 109,1%

Europe 100,0% 99,5% 100,9% 104,5% 105,2% 103,2%

1996 1997 1998 1999 2000 2001

• Consumer confidence

• Housing transactions

• New-home construction 
& renovation

• Interest rates 

Factors influencing 
kitchen demand:
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Kitchen Furniture Consumption, Europe
Annual % changes at constant prices, index 1996=100

Source: CSIL
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France 100,0% 100,4% 105,9% 121,7% 123,5% 128,2%

Germany 100,0% 93,5% 92,1% 90,9% 83,9% 75,3%

Italy 100,0% 98,0% 102,2% 105,8% 108,4% 106,2%

Netherlands 100,0% 98,6% 100,3% 111,9% 111,1% 104,8%

UK 100,0% 121,6% 120,1% 141,3% 156,1% 164,2%

Europe 100,0% 99,5% 100,9% 104,5% 105,2% 103,2%

1996 1997 1998 1999 2000 2001

• Consumer confidence

• Housing transactions

• New-home construction & 
renovation

• Interest rates 

Factors influencing 
kitchen demand
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The UK Market
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UK

UK Kitchen Market at RSP

Source: JKMR, Magnet 
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UK

UK Kitchen Market Volumes and AOV (RSP)

CAGR 97-02

-0.2%

+4.5%

Source: JKMR, Magnet 
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UK

Consumer Confidence Indicator UK-EU
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UK

Private consumption, annual growth rate UK
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UK

UK Kitchen Furniture Market Channel Map
2002 Sales at MSP

Source: JKMR/Magnet
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UK
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Overall UK Market by Distribution Channel 
2002 Sales at RSP
The UK Kitchen market is dominated by five companies accounting for over 
half of the retail market.  MFI/Howden is the largest retailer in the UK. 

Source: Magnet
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UK

Magnet Retail
10%
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69%

High End 
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The upper & upper-middle sector accounts for around half of the 
UK market and is dominated by the independent sector.  
Magnet is the leading retailer in this sector.

Upper & upper-middle Market
2002 sales at RSP

Source: Magnet
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UK

UK Kitchen Retailers

Source: Magnet

Magnet is the leading 
company in the upper-
middle sector



17

UK

Main competitors in the UK upper-middle 
market

• MFI: 
– vertically integrated manufacturer with its own store network
– Strategic priorities:

refurbishment of MFI out-of-town stores 
roll-out of Howden joinery stores 
extension of product offer to every room in the house 

• Moben
– limited role of store network
– sales mainly through direct sales force 

• Independent retailers
– very fragmented structure
– mainly local and small business supplied by a variety of local 

manufacturers and import companies
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UK

Main competitors in the UK flat-pack market
• The flat-pack market is dominated by DIY-chains and builders’ merchants
• B&Q  

– 320 points of sale
– supplied by a few manufacturers
– part of the Kingfisher Group

• Focus Wickes
– 440 points of sales
– supplied by Gower
– owned by financial investors and management

• Homebase
– 270 points of sale
– supplied by Magnet/Optifit
– owned by the GUS Group

• Jewson/Graham
– 650 points of sale
– supplied by Gower
– part of the StGobain Group
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UK

Profile - UK Market
• The UK market has achieved strong growth in the past five years,

particularly prior to the millennium

• Vertically integrated manufacturers and a few large DIY-multiples 
occupy 50% of the market 

• The distribution structure at the upper & upper-middle sector remains 
fragmented

• Upper & upper-middle sector is dominated by independents.  Magnet 
(retail) is the largest individual retailer in this market

• Vertically integrated manufacturers and DIY-multiples have grown the 
number of outlets and gained market share at the expense of the 
independent sector

• The manufacturing structure is well consolidated with six manufacturers 
holding more than 50% of the market 

• Small import and export trade
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The Nordic Market
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